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UNIT-1: INTRODUCTION:

Meaning and Definition of Marketing ~ Scope - Evolution of Marketing Conaept =
Production concept - Product concept - Marketing Myopia ~ Selling Concept - Marketm.g
Concept - Societal Marketing Concept - Objectives - Role of Marketing in Economic
Development - Marketing Mix - Direct Marketing - Online Marketing Challenges and
Opportunities - Marketing of Services.

UNIT-1I: MARKET ENVIRONMENT:

Micro Environment: Company — Suppliers - Marketing Intermediaries — Customers —
Competitors - Publics - Macro Environment: Demographic — Economic — Natural —
Technological — Political - Legal (Consumer Protection Act 1986) and Regulatory -
Cultural - Social - International Marketing GATT & WTO.

UNIT-III: MARKET SEGMENTATION:
Concept of Target Market - Diffused Market - Concentrated Market - Clustered Market -
Market Segmentation: Concept — Bases — Benefits - Requirement for Effective
Segmentation - Market Segmentation Analysis for Consumer and Services - Product
Positioning: Concepts - Bases.

A T—
UNIT-IV: CONSUMER B OUR: SR
Consumer Behavior: Nature — Economic — Psychological —
Cultural '








































